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On behalf of us all in the AMBA team, a very warm welcome to the stylish city of Stockholm.

This is the first time we have held our Global Conference in Scandinavia and I hope that by 
Wednesday afternoon you will agree that Sweden’s elegant capital city has proved a worthy 
successor to our past three Global Conference cities – Prague, Venice and Dubai. 

2018 is already proving another successful year for AMBA, as we have just accredited our 
257th Business School and welcomed our 33,000th student and graduate member. Our AMBA 
Development Network (ADN) now comprises 37 Business Schools, having only been launched two 
years ago. 

At this year’s Conference, we have a record number of female Business School and multinational 
leaders as speakers and panellists from all six continents, reflecting the crucial importance of diversity  
and equality in our industry. 

Each year, we endeavour to present and discuss one revolutionary innovation from the world of 
technology and, for the first time ever at a senior management education conference, you will see a 
live demonstration of 3D hologram speakers. 

You always tell me how valuable the networking opportunities are at our Global Conference and 
once again we have chosen two unique dinner venues at which you can network this year.

Stockholm is the city of Alfred Nobel and as we champion responsible management, we felt it was 
very appropriate to host Monday evening’s dinner in the glorious Golden Hall, which hosts the Nobel 
Peace Prize dinners. 

Tuesday evening’s venue showcases one of my favourite travel wonders in Europe – the pristine 
ancient warship, Vasa, which sank in Stockholm harbour within minutes of its launch in 1628. 

Finally, I would like to welcome all our sponsors to Stockholm, our Partners, The Wall Street Journal, 
GMAC, ETS, Liaison International, Peregrine Academic Services, Keystone Academic Solutions, our 
Platinum sponsors, VitalSource Technologies, Infor and our Event sponsors, S&P Global Market 
Intelligence, Harvard Business Publishing, Statista, Henry Stewart Talks (HSTalks), Studiosity, Tableau 
Software, Kira Talent, Mergent by FTSE Russell, Salesforce, K2 Partnering Solutions and Austral 
Group and thank them for their support of AMBA and this event.

Our corporate supporters allow us to host quality events in venues such as this and truly endeavour 
to support the Business School community through their ethos and product solutions. They are 
showcasing some great innovations so I would encourage you to take the opportunity to network 
with our sponsors during the course of the conference.

Thank you for joining us here in Stockholm and I look forward to spending time with you over these 
next three days. 

Andrew Main Wilson 
CEO, AMBA

WELCOME
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Please note the programme timings and speakers are subject to change

PROGRAMME SCHEDULE
14 – 16 May 2018 | Stockholm, Sweden | #AMBA18  #GCDD18 

MONDAY 14 MAY

09.30 – 12.00 Pre-conference workshop: AMBA accreditation criteria an analysis and insight

12.00 – 12.45 Registration and networking light lunch 

12.45 – 13.00 Conference overview and welcome

13.00 – 13.45 SESSION 1: Confronting the future: what is our purpose as Business Schools?

13.45 – 14.25 SESSION 2: Thriving through paradox: tensions within MBA programme design

14.25 – 15.05
SESSION 3: Implementing sustainable finance principles throughout the financial system:  
a practitioner approach

15.05 – 15.35 Networking and refreshment break, sponsored by The Wall Street Journal 

15.35 – 16.15 SESSION 4: Expectations vs reality in the MBA job market

16.15 – 16.45
SESSION 5: Looking ahead by looking back: how business programmes are leveraging data to 
build better classes

16.55 – 17.40
SESSION 6: Alumni case study: ‘The MBA 
first hand’ in the words of AMBA’s MBA of 
the Year

SESSION 6: Environmental, social and 
governance risks go mainstream: extra-
financial factors and their impact on business 
education

19.00 – 22.15 Dinner in the Golden Hall at Stockholm’s iconic City Hall, sponsored by Liaison International
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PROGRAMME SCHEDULE
TUESDAY 15 MAY

09.30 – 10.00 SESSION 7: AMBA activity update and global MBA market overview

10.00 – 10.40
SESSION 8: Teaching socially responsible leaders and managers business and management 
education 10 years after the global financial crisis

10.40 – 11.20 SESSION 9: Developing MBA programmes in emerging markets

11.20 – 11.50 Networking and refreshment break

11.55 – 12.40

SESSION 10: The MBA 
demand within the global 
graduate management 
education landscape

SESSION 10: Technological 
innovation for an  
ever-changing world

SESSION 10: Programme 
Innovation: case studies 
from Africa and China 

12.45 – 13.15 SESSION 11: Blending theory and practical learning through industry collaboration

13.15 – 14.30 Networking lunch, sponsored by The Wall Street Journal

14.30 – 15.00 SESSION 12: The virtual professor: enabling world class teaching or Star Wars science fiction? 

15.10 – 15.55
SESSION 13: Silk Road entrepreneurship 
education and capacity building  

SESSION 13: AMBA accreditation:  
case studies from around the globe

15.55 – 16.25 Networking and refreshment break

16.30 – 17.15
SESSION 14: Graduate management 
education: taking stock on measuring 
learning outcomes

SESSION 14: The role of MBA programmes 
in turning MBAs into data-savvy leaders

17.20 – 18.00 SESSION 15: The international Deans’ challenge

19.00 – 22.30 Dinner at the Vasa Museum

Please note the programme timings and speakers are subject to change
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WEDNESDAY 16 MAY

09.00 – 09.30 Certificate celebration for newly-accredited Schools, re-accredited Schools and Milestone Awards  

09.30 – 10.10 SESSION 16: Increasing MBA standards through specialist and tailor-made MBAs

10.10 – 10.40
SESSION 17: The future of digital executive education: enabling global organisations to lead 
strategic change at scale

10.50 – 11.35
SESSION 18: Using customer data to drive 
smarter, friction-free experiences (and grow 
your revenue)

SESSION 18: Business School rankings:  
a useful tool or a bull in a china shop

11.35 – 12.05 Networking and refreshment break

12.05 – 13.05 SESSION 19: Beyond accreditation: AMBA’s outreach and development trajectory

13.05 – 13.15 Summing up and farewell

13.15 – 14.30 Networking lunch

14.30 – 16.00 SESSION 20: Accreditation seminar: your questions answered

Please note the programme timings and speakers are subject to change
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SESSION 1
Confronting the future: what is our purpose as Business Schools?
In this session Dean Peter Tufano will look at the link between macro issues, business purpose, and the collective mission of 
Business Schools. 

In these disruptive times there are various forces affecting the world – both threats and opportunities. Business Schools  
are often at the forefront of encouraging businesses to act with ‘purpose’, consider multiple stakeholders, and address 
these issues.  

Peter will investigate some of the ways that Business Schools can ‘take a bit of their own medicine’ and rise to the same 
challenges that they are asking businesses to address.  

Speaker
Peter Tufano, Peter Moores Dean, Saïd Business School, The University of Oxford

SESSION 2
Thriving through paradox: tensions within MBA programme design
As uncertainty and change intensify, so do the tensions experienced in organisations, including Business Schools. Burning 
questions keeping Deans up at night include: How can Business Schools meet their social and financial responsibilities 
and attract top talent while ensuring access and nurturing diversity? How do Schools fuel radical innovation and high 
performing efficiency? And how can they be connected locally and have global reach?

Managers can become defensive and even paralysed, approaching competing demands as either/or dilemmas to prioritise 
one side and sacrifice the other. Through two decades of research, Professor Marianne Lewis has found that a ‘paradox 
mind-set’ enables leaders to not only cope in this environment of tension, but thrive. 

In this session Professor Lewis will explore tensions and the value of a paradox mind-set in practice.

Speaker
Marianne Lewis, Dean and Professor of Management, Cass Business School, City University of London

SESSION 3
Implementing sustainable finance principles throughout the financial system: a practitioner 
approach  
MBA graduates increasingly want to focus on becoming responsible and sustainable managers. Not only do the leaders of 
tomorrow want to be business savvy, they also want to be globally and socially literate.

In this session Zoë Knight will give an overview of the history and evolution of Environmental, Social and Governance (ESG) 
criteria and sustainable finance. 

Zoë will talk about the financial inter-relationships between corporates, investors, governments and regulators and highlight 
how these entities have been growth drivers for sustainability assessment in financial decision making. 

She will demonstrate how HSBC is aligning sustainability with strategic purpose and identify how Business Schools can 
better prepare students to capture and value sustainability factors.

Speaker
Zoë Knight, Managing Director, Global Head, HSBC Centre of Sustainable Finance

SESSION CONTENT
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SESSION 4
Expectation vs reality in the MBA job market
The very nature of ‘work’ is being addressed in different ways across industries, and employers are striving to remain 
relevant to the job marketplace and what candidates are looking for.  

Kim Boekeman, Head of Talent at BP, will give her perspective of the MBA job market over the next five years; a market in 
which both job seekers’ and employers’ expectations may need to be realistically adjusted, while at the same time advising 
potential recruits that their job searching techniques and personal / CV presentations will need to be prepared to a higher 
standard than they perhaps realise.

Speaker
Kim Boekeman, Head of Talent, BP

SESSION 5
Looking ahead by looking back: how business programmes are leveraging data to build 
better classes 
From navigating evolving global markets to responding to changing student priorities, professionals in graduate 
management education have many competing priorities. To use your limited time wisely, you need data about what works – 
and what doesn’t. 

During this presentation, George Haddad, Founder and CEO of Liaison International, will discuss recent and emerging 
trends that are changing how programmes like yours navigate admissions cycles. He’ll offer insight into how programmes 
are collecting the data they need and working together to implement data-driven enrolment management strategies.

Speaker
George Haddad, Founder and CEO, Liaison International

SESSION CONTENT
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SESSION 6
Alumni Case Study: ‘The MBA first hand’  
in the words of AMBA’s MBA of the Year
In this session, MBA Alumna Antoinette Bailey will 
discuss her experiences on her MBA programme. 
Antoinette will address the following:

• Things that worked well on her MBA
• Things which could be improved
• The cultural contrast between studying in Europe 
     and Asia 

Speaker
Antoinette Bailey, Founder Lonely Rock Media / Maison 
International, CUHK MBA 2017, AMBA Student of the 
Year 2018

SESSION 6
Environmental, Social and Governance risks 
go mainstream: extra-financial factors and 
their impact on business education
Over recent years, the number of companies reporting 
Environmental, Social and Governance (ESG) information 
increased from fewer than 20 companies in the early 1990s to 
nearly 9,000 in 2016.

Investors’ interest in ESG data has also grown rapidly. As 
of 2017, the UN Principles for Responsible Investment – 
launched in 2006 and committed to incorporating ESG 
issues into their investment analysis and practices – had 
approximately 1,700 signatories with total assets under 
management of $68 trillion. And regulation is currently driving 
investment managers, banks and insurers to invest in new 
capabilities to comply with ESG requirements. 

But, from a Business School perspective, how do these 
market and regulatory trends impact on course design and 
learning outcomes as Schools prepare leaders to manage in 
this environment? 

Our speaker will analyse the ESG metrics that matter, as well 
as market and regulatory trends, in order to provide a review 
of ESG ratings vendors’ approaches. He will ask how ESG risk 
is measured and look at the next steps. 

Speaker
Dr Cristiano Zazzara, PhD, Managing Director and Head of 
Relationship Management Risk Services, S&P Global Market 
Intelligence

SESSION 7
AMBA activity update and global MBA market overview
AMBA, as the only MBA-specific accrediting organisation in the world, is perfectly placed to offer a unique view on global 
MBA markets, key current and future MBA and business education trends.

Speaker
Andrew Main Wilson, CEO, AMBA

SESSION CONTENT
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SESSION 8
Teaching socially responsible leaders and managers business and management education 
10 years after the global financial crisis
It has been more than 10 years since the start of the global financial crisis of 2008, which is considered by many economists 
to have been the worst financial crisis since the Great Depression in the 1920’s and 1930s. 

In the UK, the then Chairman of the Financial Services Authority, Lord Adair Turner, commented that the City of London had 
become too big and parts of it were `socially useless’. Most importantly, for the purposes of this presentation, he argued 
the City sucked in too many of the country’s brightest graduates, including some of its brightest MBA graduates. 

Ten years on, the scarring effects of the crisis can be felt with both continuities and changes in the economic, socio-
cultural and political context in which business leaders manage. This keynote presentation will consider how business and 
management education has changed over the past decade and whether it has changed too little or even too much. It will 
consider aspects of a socially responsible education where concern about shareholder value is not the primary or only 
indicator of success and the wellbeing and satisfaction of all stakeholders in businesses and organisations is paramount.

Speaker 
Fiona Devine, Dean and Head, Alliance Manchester Business School, The University of Manchester

SESSION 9
Developing MBA programmes in emerging markets
This session will explore the mechanics behind designing an MBA from scratch in an emerging market. 

Leila Triki will focus on the challenges she faced as a Dean, especially regarding how accreditation is perceived in the 
market in which her School operates. 

Leila will also outline unique selling points and opportunities to which she has been privy, as well as how AMBA 
accreditation has helped her position her Business School in the business education landscape.

Speaker 
Leila Triki, Dean, Mediterranean School of Business 
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SESSION 10
The MBA demand within 
the global graduate 
management education 
landscape
The session will provide an overview 
of the main graduate management 
education trends and how the 
global demand and supply for MBA 
programmes are shifting, using 
GMAC market research and data that 
can help you make strategic decisions 
for your School. 

As demographics are changing and 
candidates have more choices than 
ever, this session will investigate 
how the MBA is performing within 
– and against – the global graduate 
management education landscape.

Speaker 
Sara Strafino, Senior Market 
Development Manager, Graduate 
Management Admission Council 
(GMAC)

SESSION 10
Technological innovation  
for an ever-changing world
Considering the fast-changing nature 
of today’s world, innovation is more 
important than ever. Innovation 
involves change and is about 
dismantling the existing order to 
create new things. 

Business leaders must understand 
how to build and maintain consensus 
within this constantly disrupted 
environment, moving towards new 
methods of producing and consuming 
that will change our everyday lives 
intrinsically. This has important 
implications for Business Schools and 
for the design of their programmes. 

The availability of new technologies 
poses a challenge in terms of 
programme design and is forcing 
Schools to redesign teaching 
methods to accommodate the 
blending of distance and classroom-
based learning. 

This session will focus on how 
innovation is posing challenges 
by disrupting the system Business 
Schools already have.

Speaker 
Francesco Daveri, Professor of 
Macroeconomics and Full-Time MBA 
Programme Director, SDA Bocconi 
School of Management

SESSION 10
Programme Innovation: 
case studies from Africa 
and China 
In this session we will hear case 
studies from two of our accredited 
Schools in South Africa and China. 
They will share how they set their 
programmes apart in order to keep 
abreast of current trends.

Martin Butler, MBA Director at the 
University of Stellenbosch Business 
School (USB) will talk about the 
blended MBA programme which 
the School launched earlier this 
year. He will cover how USB is 
pushing online boundaries without 
the typical funding which top 
Business Schools often receive.

Jiang Wei will present the 
innovations which exist in the 
programmes which the School of 
Management, Zhejiang University 
offer, from undergraduate, to Ph.D., 
to MBA and masters.

Speakers
Martin Butler, MBA Director, 
University of Stellenbosch Business 
School

Jiang Wei, Dean, School of 
Management, Zhejiang University
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SESSION 11
Blending theory and practical learning through industry collaboration
How do you enable students to thrive in the global businesses of today?

Whether it’s a career in management, sales, consulting or an entrepreneurial adventure, industry is moving quickly through 
digital innovations and the way in which business is conducted is fundamentally changing.  

Globalisation of the supply chain is re-shaping our world and this will have huge implications for tomorrow’s industry 
leaders. Business students need to be equipped to meet this opportunity, applying functional knowledge and application 
of strategic management skills in these rapidly demanding, competitive environments. The ability to think critically and 
make decisions based on complex information are attributes that all students require. 

In this session, delegates will hear how the University of Hull Logistics Institute is collaborating with Infor Education Alliance 
Program to meet this challenge and learn how through blending theory and practical leading approaches, it is developing 
the skills which leading employers are seeking.

Speakers
Eva Elfgren Axlund, Senior Manager HR, Nordic Countries, Infor
Amar Ramudhin, Director of the Logistics Institute, University of Hull

SESSION 12
The Virtual Professor: enabling world class teaching or Star Wars science fiction?  
How close is the Business School world in 2018 to replicating the rich and diverse interaction of a live classroom cohort 
virtually? 

ARHT Media’s HumaGrams™ technology will allow professors to appear virtually, in three dimensions as holograms, 
meaning Business School students can experience a high-quality and life-like teaching experience from a ‘virtual tutor’, who 
could in fact be several thousand miles away.

Speakers
Chair: Andrew Main Wilson, CEO, AMBA
Rory Elliott, Head of EMEA, ARHT Media
Larry O’Reilly, CEO, ARHT Media
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SESSION 13
Silk Road entrepreneurship education  
and capacity building  
The Silk Road is recognised as the belt and road 
initiative for business development and management 
education across the world, offering opportunities for 
Business School transformation and development. 

In this session, our panel of experts will discuss how 
the Silk Road entrepreneurship education facilitates 
business education transformation and network 
development across continents, through efforts in 
capacity-building. 

Speakers
Chair: Andrew Lock, Trustee, Chair, International 
Accreditation Advisory Board (IAAB)
Chair: Zhongming Wang, International Advisor for 
China, AMBA, Global Entrepreneurship Centre, Zhejiang 
University

Panellist
John Board, Dean, Henley Business School
Gastón Fornés, Dean, ESIC Business & Marketing School
Takehiko Ito, The NUCB Graduate School, Nagoya University 
of Commerce and Business
Andrea Sianesi, Dean, Politecnico di Milano School of 
Management

SESSION 13
AMBA accreditation: case studies from 
around the globe
Following on from the pre-conference workshop, higher 
education thought-partner Peregrine Academic Services 
will present the qualitative results obtained during the 
session regarding best practices for AMBA accreditation 
principles six (competencies, graduate attributes and 
learning outcomes), seven (curriculum breadth and 
depth), and eight (assessment rigour and relevance).

Participants will gain insights into how to effectively 
address the accreditation principles with applied and 
proven solutions.

Speakers
Paul Mallette, Director of European Operations, 
Peregrine Academic Services 
Dr Olin O. Oedekoven, PhD, President and CEO, 
Peregrine Academic Services
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SESSION 14
Graduate management education: taking 
stock on measuring learning outcomes
The market and competition for management and 
business programmes in Europe has grown considerably 
during recent years. Such changes have reinforced the 
need for higher education institutions to differentiate 
their institutional image and to demonstrate the quality 
of the content they are delivering to students. 

This demonstration of programme quality and efficiency 
is key for Business Schools to impact attractiveness 
towards students, rankings and comparison with other 
higher education institutions and reputation among 
employers of the programmes’ graduates.

This session will address how programmes can leverage 
student learning outcomes to measure learning goals 
to ensure that what their students are learning is 
appropriate and relevant for management and business 
programmes.

Speaker
María Victoria Calabrese, Director, 
Educational Testing Service (ETS)

SESSION 14
The role of MBA programmes in turning 
MBAs into data-savvy leaders
Data is changing the face of our world and there’s no doubt 
that organisations have more data than ever at their disposal. 
In order to be more data-driven, companies are highly 
investing in data analytics platforms.

However, deriving meaningful insights from data and 
converting knowledge into action is easier said than done.  
A study by the Economist Intelligence Unit shows that two-
thirds of executives in Europe agree that the data literacy 
(the ability to understand data analysis and use it effectively) 
of business leaders in general is insufficient. Another piece 
of research from Tableau Software reveals that less than half 
of UK graduates believe data analytics skills are essential to 
their future career. These results reveal a concerning disparity 
between today’s business requirements for data analytics 
skills and a lack of proficiency and understanding of the value 
of data analysis from graduates.

In this session, participants will gain an understanding of 
their role as Business Schools in turning MBAs into data- 
savvy leaders as well as get an overview of the 2018 Top 10 
business intelligence trends delving deeper into a select few 
where they have an important role to play. The session will 
end with a real-life demo on Tableau Desktop.

Speakers
Thierry Driver, Academic Programme Manager, 
Tableau Software
Erik Polano, Product Consultant, Tableau Software

SESSION 15
The international Deans’ challenge 
During this global interactive session a selection of Deans will present challenges that affect their Business Schools and will 
look to the delegation to offer suggestions and possible solutions.

Speaker
Chair: David Woods-Hale, Head of Communications, AMBA
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SESSION 16
Increasing MBA standards through specialist and tailor-made MBAs 
This session will take the pulse of the relationship between academic thought, corporate practice and the bridges that link 
the two.

Our two speakers will explore whether MBA programmes are adequately preparing graduates to meet corporate 
expectations when entering the working world. They will also consider how the hiring landscape is changing and how 
candidates must adapt to get noticed by employers. 

Irene Rosberg will address how she allied with the stakeholders in the market to create an industry specific MBA 
programme which is today the number one in the world of its kind. She will also look at how she was able to translate the 
needs of the maritime industry into an academic programme. 

Herbert Soanes will give his views from an industry perspective.  

Speakers
Irene Rosberg, Director of the Executive MBA in Shipping and Logistics (The Blue MBA), Copenhagen Business School
Herbert Soanes, Chief Commercial Officer, Misuga Holland  

SESSION 17
The future of digital executive education: enabling global organisations to lead strategic 
change at scale
The executive education market is in a state of massive disruption, with Business Schools facing significant competition 
from a variety of digital competitors such as e-learning content providers, free MOOCs and consulting firms. At the same 
time, the needs of the executive education buyer have shifted. These business leaders are navigating rapidly shifting 
complex change in a global environment, and they are increasingly looking for digital solutions that are scalable, tailored to 
their situation, and deeply relevant to their people.

During this session, digital learning leader and co-founder of Intrepid by VitalSource, Sam Herring, will share what business 
leaders at global companies, such as Microsoft, are really looking for from Business School partners, and how top Business 
Schools like INSEAD, Wharton and London Business School have risen to the challenge. 

Speaker
Sam Herring, Co-Founder, Vice President and General Manager, Intrepid by VitalSource
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SESSION 18
Using customer data to drive smarter, 
friction-free experiences (and grow your 
revenue)
Discover how Dow Jones uses data not only to enhance 
the customer experience, but also to maximise revenue. 
You’ll learn what insights it found when it started to 
think differently about data challenges and focus on the 
value of each customer in its consumer and professional 
information businesses.

Speaker 
Nick Varney, VP Customer Value and Engagement,  
The Wall Street Journal (Dow Jones)

SESSION 18
Business School rankings: a useful tool or 
a bull in a china shop?
How useful is a ranking that measures MBA graduate 
salaries but doesn’t allow for the fact that many MBA 
graduates want to start their own businesses?

What are the criteria that should place an MBA 
programme at the top of the rankings? 

Should the Business School community be more forceful 
in shaping the criteria for rankings? 

In this session our speakers will interrogate the 
methodology used for MBA rankings and debate if 
there is a better way of doing things.

Speakers
George Iliev, Director of Development Markets, AMBA
Bob O’Connor, Executive Director, QUT Graduate School of 
Business and QUT EX 

SESSION 19
Beyond accreditation: AMBA’s outreach and development trajectory
This session focuses on AMBA’s responsibilities towards developing quality management education and fostering 
sustainability goals beyond AMBA-accredited Schools. Bodo B. Schlegelmilch will highlight some of AMBA’s already 
existing programmes and outline a vision of how AMBA and AMBA-accredited Business Schools can join forces to become 
AMBAssadors for raising the standards of management education in a broader set of Schools and can stimulate outreach 
activities that go beyond the narrow confines of management education to promote CSR and sustainability goals. Following 
Bodo’s remarks, four Deans from different parts of the world will add their perspectives to the ideas presented.

Speaker
Bodo B. Schlegelmilch, Chair, International Management Board, AMBA

Discussants
Catherine Cassell, Dean, Birmingham Business School, University of Birmingham
Josep Franch, Dean, ESADE Business School
Metka Tekavčič, Dean, Faculty of Economics – University of Ljubljana
Wenzhong Zhu, Dean, School of Business, Guangdong University of Foreign Studies (GDUFS)

SESSION 20
Accreditation seminar: your questions answered
George Iliev, Director of Development Markets will host an in depth panel discussion with our experienced assessors who 
will provide examples of common errors and how Schools can better demonstrate their strengths to peer review panels.
This session is aimed at business schools in the process of accreditation, thinking of being accredited or preparing for their 
re-accreditation.

Speakers
Chair: George Iliev, Director of Development Markets, AMBA
Mark Oakley, Academic Consultant and Assessor, AMBA
Carlos Ramos, International Advisor for Latin America, AMBA
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CONFERENCE HOSTS

ANDREW MAIN WILSON 
CEO, AMBA
Andrew joined AMBA as CEO during the summer of 2013, with a brief to build brand awareness 
and reputation, significantly expand membership worldwide and grow the global AMBA portfolio of 
accredited Business Schools. Membership has since increased by more than 500% and the Schools 
portfolio by 25%. Andrew also accepted the role as Chairman of United Nations PRME (Principles for 
Responsible Management Education) in January 2016, reflecting his belief that the world’s leading 
Business Schools and MBAs can play a pioneering role in solving the world’s escalating sustainability 
challenges. 

Prior to joining AMBA, Andrew was Chief Operating Officer of the Institute of Directors (IoD), one 
of the world’s most respected membership and management education organisations for business 
leaders. Andrew was formerly the Marketing Director and Commercial Director of Thomas Cook, and 
Sales and Marketing Director of Citibank Diners Club.

He is an experienced Non-Executive Director (NXD), having served as an NXD on AIM-listed and 
entrepreneurial start-up boards, in the commercial real estate and luxury brands sectors. 

Andrew also has a strong interest in global Leadership excellence. As an interviewer and presenter, he 
has interviewed more than 100 of the world’s most influential leaders, including Bill Gates, Baroness 
Thatcher, HRH The Duke of Edinburgh, Archbishop Desmond Tutu, Jack Welch, Indra Nooyi and Sir 
Richard Branson. 

In his personal life, he has visited 175 of the world’s 200 countries, on a journey to become the first 
person to visit every country and tell the story, in images and words, of the 1,000 greatest travel 
experiences on Earth, which is currently being featured as a series in Nikon Owner magazine. 

Andrew was educated at Dulwich College and the University of Birmingham in England and the 
Harvard Business School in the USA.

PROFESSOR BODO B. SCHLEGELMILCH
Chair, International Management Board, AMBA
Professor Bodo B. Schlegelmilch is Chair of AMBA’s International Management Board and heads the Institute 
for International Marketing Management at WU Vienna University of Economics and Business. For more 
than 10 years, he served as founding Dean of the WU Executive Academy. Initially educated in Germany, he 
obtained two doctorates (PhD and DLitt) from the University of Manchester (UK) and an honorary PhD from 
Thammasat University (Thailand). 

Starting at Deutsche Bank and Procter & Gamble in Germany, he continued his career at the University 
of Edinburgh and the University of California, Berkeley. Appointments as British Rail Chair of Marketing 
at the University of Wales (UK) and Professor of International Business at Thunderbird School of Global 
Management (US) followed.

Bodo serves on several Business School advisory boards in Europe and Asia and is a member of the 
Board of Governors of the Academy of Marketing Science. He holds or has held visiting appointments, 
for example at the Universities of Minnesota (US), Keio (Japan), Leeds (UK), Sun Yat-Sen (China), Cologne 
(Germany) and the Indian School of Business (India), and has taught in more than 30 countries. 

Bodo received numerous teaching and research awards as well as Fellowships from the Academy of 
International Business, the Academy of Marketing Science and the Chartered Institute of Marketing. His 
research interests span from international marketing strategy to CSR, and his work has been published 
in a wide range of books and journals, such as the Journal of International Business Studies, Strategic 
Management Journal, Journal of the Academy of Marketing Science and Journal of World Business. He 
has also been the first European Editor-in-Chief of the Journal of International Marketing, published by 
the American Marketing Association.
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CONFERENCE ORGANISER

LEAH CARTER 
Global Head of Events, AMBA
Leah is Global Head of Events at AMBA, a globally-renowned impartial authority on postgraduate 
management education currently accrediting programmes at more than 250 business schools in 75 
countries. Leah is responsible for a large portfolio of 30+ international and regional events including 
conferences, gala dinners, awards ceremonies, fairs and webinars. Leah has a strong financial services 
background having worked for international firms such as PWC and J P Morgan Chase, as a Project 
Manager and a Productions Assistant respectively. Leah holds a BSc in psychology, an MSc in health 
psychology and she is also an AGILE project manager and Prince2 practitioner.

Discuss the event and network with peers within the AMBA global family online at: 
community.mbaworld.com

#AMBA18   #GCDD18

FOLLOW US ON SOCIAL MEDIA

   

YouTube.com/mbaworld linkedin.com/company/association-of-mbas plus.google.com/+associationofmbas

facebook.com/AssociationofMBAs twitter.com/Assoc_of_MBAs

www.mbaworld.com/ambitionschools
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EVA ELFGREN AXLUND
Senior Manager HR, Nordic Countries, Infor
As the Senior Human Resources Manager, Nordics, Eva is responsible for managing human resource 
functions for the Infor Nordic region. She joined Infor in 2012 and her duties include HR operations, 
manager coaching and advisory, legal compliance and union cooperation. She is a member of the 
Infor Swedish management team. Eva has held similar roles for several technology companies and 
has been in the tech industry for more than 30 years. 

ANTOINETTE CATONIA MIA BAILEY
Founder, Lonely Rock Media / Maison International, CUHK MBA 2017, 
AMBA Student of the Year 2018
Antoinette is a social entrepreneur and sustainability ambassador whose commitment to creating 
a positive impact on society and the environment can be seen throughout her various roles, both 
academically and professionally.  

Antoinette was elected President of the CUHK MBA Student Association, was a 2016 Harvard 
Business School HPAIR Entrepreneurship and Technology delegate, a UBS Social Innovator’s APAC 
finalist, founded the InterMBA Asia initiative to create a sharing economy between Hong Kong’s 
best and brightest Business Schools. She is also an Alumni of Hong Kong’s Nurturing Social Minds 
program which challenges students to develop innovative approaches to business that bring 
economic, social and or environmental benefit to society. 

Antoinette is also the proud recipient of this year’s AMBA Student of the year award.

She has 10 years leadership experience having managed a UHNW family office whose portfolio 
covers a multitude of industries from luxury retail, hospitality and entertainment industries. 
Antoinette’s skill across sectors allowed her to co-found a film fund in 2012 and generate more than 
one million YouTube hits and become the number one foreign download on iTunes. 

Antoinette is currently working on the development of a technology product aimed at targeting 
sustainability causes.

KIM BOEKEMAN
Head of Talent, BP
Kim is a Human Resources Leader with more 20 years’ experience across a wide variety of industries 
and countries, including the UK, US and Australia.

Currently working in London, Kim is in a global HR leadership role with BP, managing the talent 
agenda that aligns BP’s exciting business strategy in the ever-changing energy market. Kim’s passion 
is in driving organisational performance through future-focused interventions that maximise the 
potential of its people.

Across her career, Kim has performed HR generalist roles as well as specialist roles, building technical 
depth in talent, organisational development, recruitment, leadership development and change. 
Kim has also worked in management consultancy firms, resulting in valuable exposure to a range of 
industries including financial services, construction, government, insurance and energy.

An overarching focus of Kim’s career is that of a business leader who takes accountability for 
delivering outcomes in complex and dynamic environments through highly effective teams and fit for 
purpose strategies and programmes. Kim holds three university degrees, two of which are Masters 
degrees and one being an MBA.

SPEAKER PROFILES
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MARTIN BUTLER
MBA Director, Stellenbosch University Business School
Martin Butler is a Senior Lecturer at the Stellenbosch University Business School (USB) and a 
Research Associate at the Institute for Future Studies (IFR). He holds an Electronic Engineering 
degree from the University of Pretoria, an MBA with specialisation in project management (Cum 
Laude) from the USB and is studying towards a PhD.

Martin joined academia in 2007, after a 15 year career in the ICT industry. His career started as a 
software developer and has progressed from software development, to business analysis, project- 
and programme management and ICT consulting. He has successfully led various project teams in 
South Africa and abroad in ICT and technology-intrinsic business projects during his career. 

Martin has an active interest in the related fields of information systems management, technology 
futures, project management and innovation management and lectures in these disciplines at the 
USB, IFR as well as in Europe and Asia. He also consults to industry in these areas and when time 
allows keeps the project management toolbox sharp by managing some high profile projects on a 
part time basis.

Martin is passionate about the utilisation of ICT in education and strives for the innovative use 
technology in his own teaching. He serves in an advisory capacity on the effective use of ICT and 
execution of ICT projects to many business entities. 

He was the Project Leader and Programme Manager for the USB’s Postgraduate Diploma (BMA) that 
uses a pioneering virtual classroom concept to simultaneously reach students in the classroom, on 
the internet and on their mobile phones, a University of Stellenbosch first. Martin currently heads up 
the USB’s MBA programme that extended this new technology on the USB’s flagship programme.

He frequently appears in the local media on technology, innovation and project management related 
matters and has presented papers in his areas of interest at numerous conferences locally and 
abroad. 

MARÍA VICTORIA CALABRESE 
Director, Educational Testing Services (ETS)
María Victoria Calabrese joined ETS in 2007, and serves as Academic and Government Relations 
Director for ETS Global, based in Amsterdam. She is responsible for the TOEFL® and GRE® tests 
outreach, as well as relationship development with higher education policy organisations, 
government agencies and Business Schools worldwide, with an emphasis on Europe, the Middle East 
and Africa. She also worked for two years at the ETS office in Paris.

Before joining ETS, Calabrese served on the Cultural Affairs section of the US Embassy in Argentina 
and as a researcher on European, American and Latin American higher education policy within 
the Observatorio de las Relaciones Unión Europea - América Latina (OBREAL) at the Universitat de 
Barcelona. Previously, she worked at the European Commission in Brussels, and spent five years in 
the field of HR in the private sector. Calabrese holds a BA in political science from the Universidad de 
Buenos Aires and an MA in international relations from Università degli Studi di Bologna, Italy.
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PROFESSOR FRANCESCO DAVERI
Professor of Macroeconomics and Full-Time MBA Programme Director, 
SDA Bocconi School of Management
Francesco Daveri is SDA Professor of Practice. He teaches macroeconomics and is the Director of the 
Full-Time MBA Class of 2018.

He taught in a few Italian and European universities, including the Università Cattolica (Piacenza campus), 
Parma, Brescia, Munich and Lugano. He has acted as a consultant for Italy’s Ministry of the Economy, the 
World Bank, the European Commission and the European Parliament. He has been a member and the 
Chairman of the Bank of Italy Committee for the granting of the Bonaldo Stringher fellowships.

His research activities focus on the relationship between economic reforms, the adoption of new 
technologies and productivity trends at the firm, industry and aggregate level in Italy, Europe and the US.

He is the author of books and articles on these subject matters. His works have been published in such 
journals as The Scottish Journal of Political Economy, Industrial and Labor Relations Review, Rivista di 
Politica Economica, CESifo Economic Studies, Economic Policy, Oxford Economic Papers, Review of 
Income and Wealth and World Development. 

He was a Visiting Fellow in a few universities, such as Harvard, Copenhagen and the Bank of France. He 
is op-ed writer for Corriere della Sera and the Managing Editor of the website LaVoce.info. He is also an 
expert speaker in Italian and international businesses and is often a guest speaker in television and radio 
programmes. He is also a member of the Sustainability Committee of Eurizon Capital and of the Scientific 
Committee of Anie (Association for the Federazione Nazionale Imprese Elettrotecniche ed Elettroniche). 
He is Co-Curator of the item Italy and Team Leader of Bocconi’s contribution to the Transformation Maps 
del World Economic Forum.

Francesco earned a degree in economics and social sciences from Bocconi University, an MSc in 
development economics from the Oxford University and a PhD in economics from the University of Pavia.

PROFESSOR FIONA DEVINE OBE
Dean and Head, Alliance Manchester Business School, The University of 
Manchester
Fiona Devine is Dean and Head of Alliance Manchester Business School and Professor of Sociology at 
The University of Manchester. She was previously Head of Sociology (2004-7), Head of the School of 
Social Sciences (2009-13) and Co-Director of Centre for Research on Socio-Cultural Change (CRESC) 
(2012-4) at the University, which she first joined in 1994.

Prior to Manchester she worked at the University of Liverpool, the Policy Studies Institute, and 
the former Department of Employment in London. She studied sociology and government as an 
undergraduate at the University of Essex where she also completed an MA and PhD.

Fiona was a member of the Economic and Social Research Council (ESRC) and Chair of its International 
Advisory Committee (2003-7), a member of the Governing Council of the European Science 
Foundation (ESF) and the UK representative on the New Opportunities for Research Funding Co-
operation Agency in Europe (NORFACE) Network Board.

She was awarded an OBE for services to social sciences in 2010 and elected a Fellow of the Academy 
of Social Sciences (FAcSS) in 2011. Fiona is a companion of the Chartered Management Institute (CMI). 
She was elected onto the Assembly of the Greater Manchester Chamber of Commerce in 2015.
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THIERRY DRIVER
Academic Programme Manager, Tableau Software
Born and raised in Mauritius, Thierry migrated to London to join Tableau three years ago where 
he manages the academic programmes in Europe, Middle-East and Africa (EMEA). Prior to his 
arrival at Tableau, Thierry had been living in France for more than 10 years and he has a strong 
experience in the higher education sector, in which he was previously in charge of promoting the 
Master in Management programme at one of the best Business Schools in Europe, HEC Paris. He 
also previously managed the postgraduate programmes at another French Business School, SKEMA 
Business School.

In his role at Tableau, Thierry has visited more than 100 universities across various countries in the 
region to give lectures on data visualisation and demonstrating Tableau Desktop.

RORY ELLIOT
Head of EMEA, ARHT Media
Rory has more than six years’ experience working across the world in a variety of hologram events 
and installations. He was instrumental in working on the 2015 Indian elections where PM Nerendra 
Modi was broadcast on a nightly basis to more than 100 mobile hologram units to over 100 million 
Indian voters, securing a one party 68% majority (a first for India). He has worked on large scale 
events such as the digital resurrection of rapper Tupac and pop idol Michael Jackson as well as 
hundreds individual corporate and private holographic events.

Recently Rory has turned his attention to the education market (in which he previously worked for 
several years delivering global leadership and expedition training with World Challenge Expeditions) 
working alongside ARHT Medias educational partners Net dragon and Promethean World. He has 
been instrumental in developing a ‘learn and earn’ model, similar to iTunes where Universities can 
upload or broadcast lectures and presentations to a global network; giving each facility a capacity to 
monetise their investment from a permanent holographic presentation system and capture unit.

GEORGE HADDAD 
Founder and CEO, Liaison International 
George Haddad founded Liaison International in 1990 and currently serves as its Chief Executive 
Officer. 

Under his guidance, Liaison has become a leader in providing graduate management software 
and Centralised Application Services (CAS) for educational institutions and health professions 
associations and their member Schools, the foundation for today’s admissions management and 
marketing enterprise. He plays an integral role in creating various consortiums of Schools to take 
advantage of Centralised Application processes, to advance their recruitment strategies, and to 
share best practices among the member Schools as well as other educational consortiums.

George is an active board member of for-profit and non-profit institutions that focus on K-12 and 
higher education that encourage student achievement and personal excellence.
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SAM HERRING 
Co-Founder, Vice President and General Manager, Intrepid by VitalSource
Sam is Vice President and General Manager of Intrepid by VitalSource. In this role, Sam leads the 
VitalSource business for the corporate and professional markets. Intrepid by VitalSource’s products 
include Intrepid Learn, which enables organisations to solve their critical business challenges through 
a learning platform that scales massively and deeply engages learners, and Intrepid Discover, 
a world-class secure content delivery platform for the extended enterprise. 

Sam has been a leader in the learning industry for almost 20 years. Prior to joining VitalSource, he 
was CEO and co-founder of Intrepid Learning Solutions, an industry-leading learning consulting and 
outsourcing company which was acquired by Xerox in 2015, and the CEO Intrepid Learning Inc, the 
learning technology business acquired by VitalSource in 2017. Sam is also past Chair of the Board 
of Directors of ATD (Association for Talent Development). He is a graduate of Yale and Harvard 
Universities.

GEORGE ILIEV
Director of Development Markets, AMBA
George Iliev is responsible for AMBA’s accreditation activities in China, Japan and East Asia; Russia 
and Eastern Europe; Spain and Latin America; Southeast Europe and Turkey; and London and the 
UK’s Midlands. He has participated in more than 130 accreditation visits worldwide and has led 
initiatives such as AMBA’s Online MBA accreditation, entrepreneurship MSc accreditation, and 
advanced accreditation process.

Iliev’s professional background includes consulting for CNN-Atlanta; sustainability and renewable 
energy work in Bolivia and Bulgaria respectively; macroeconomic research for the Economic Policy 
Institute; and a stint of four years as Managing Editor of the China business news service of Reuters 
Business Briefing and Dow Jones Factiva. He was a Lecturer of China’s business and economy at 
Sofia University before 2007 and has a professional interest in entrepreneurship and innovation 
research.

Iliev completed his MBA at Emory University in Atlanta, where he was a Fulbright Scholar. He holds 
an MSc degree in economic history and anthropology from the London School of Economics, where 
he was a Chevening Scholar and a BA in Chinese studies from Sofia University. Iliev has also pursued 
specialisations at HKUST in Hong Kong and at Anhui University in mainland China.

George Iliev speaks English, Mandarin Chinese, Russian and Spanish, as well as his native Bulgarian.

ZOË KNIGHT
Managing Director, Global Head, HSBC Centre of Sustainable Finance
Zoë Knight is a Managing Director and Global Head of the HSBC Centre of Sustainable Finance. 

She joined HSBC in 2010 and, most recently, led the Climate Change Centre of Excellence within 
Global Research, having been an Investment Analyst at global financial institutions since 1997.

For 10 years she focused on equity strategy, before focusing on socially responsible investing. Since 
joining HSBC, Zoë has co-authored reports on low-carbon opportunities in bond and equity markets, 
as well as long-term carbon and water risks. Previously, she contributed a chapter to Investment 
Opportunities for a Low Carbon World (2009). Throughout her career she has been ranked in Extel 
and Institutional Investor. She also sits on the board of the World Energy Council UK and holds a BSc 
(Hons) economics from the University of Bath.
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PROFESSOR MARIANNE LEWIS 
Dean and Professor of Management, Cass Business School,  
City University of London
Marianne W. Lewis is Dean of Cass Business School and Professor of Management. She is an 
international thought leader in the field of leadership and organisational paradoxes, change and 
complexity accentuate tensions – competing demands, contradictory pressures and challenging 
double-binds. Her research applies a provocative paradox lens to such domains as organisational 
change, governance and innovation. 

Her work appears in the leading management journals, including the Harvard Business Review, 
Academy of Management Journal, Organization Science, and Journal of Operations Management. 
Professor Lewis was a UK Fulbright in 2014, and is currently completing two, related books. 
Her paper, ‘Exploring paradox: Toward a more comprehensive guide’ received the Academy of 
Management Review Best Paper Award in 2000 and is among the most cited in the field. 

She joined Cass Business School after a decade as Associate Dean at the University of Cincinnati, 
having earned her PhD from the University of Kentucky, and her MBA from Indiana University.

ANDREW LOCK
Trustee, Chair, International Accreditation Advisory Board (IAAB)
Andrew Lock is Chair of the Association of MBAs International Accreditation Advisory Board and 
has taken part in MBA and Business School reviews for various bodies and governments around 
the world. He is a graduate of London Business School, was Dean of the Business School at the 
University of Leeds until his retirement and is a past Chairman of the Association of Business Schools 
(now the Chartered Association of Business Schools) which represents Business Schools in the UK.

He was a member of the Chartered Institute of Marketing Senate and previously was vice-chair of the 
CIM Professional Body Board.

He is a Visiting Professor at Zhejiang University in China.

He organised the Public Chairs Forum and the Chairmen’s Business Forum in London and is a 
Companion of the Chartered Management Institute and the Association of Business Schools, a 
Fellow of the Royal Statistical Society, the Chartered Institute of Marketing, the Institute of Direct 
Marketing, and the Royal Society of Arts, a Chartered IT Practitioner and a Freeman of the City of 
London. 

His work has been published, inter alia, in the Journal of Marketing Management, the European 
Journal of Marketing, the Journal of Advertising Research, the Journal of the OR Society and 
Management Learning. 

PAUL MALLETTE
Director of European Operations, Peregrine Academic Services
Paul Mallette has more than 30 years of global experience in higher education in teaching, 
administration, and accreditation positions. At Peregrine, he specialises in accreditation compliance 
and learning outcome solutions for Business Schools in Europe, the Middle East and Asia.

SPEAKER PROFILES



GLOBAL CONFERENCE 2018 29

PROFESSOR MARK OAKLEY
Academic Consultant and Assessor, AMBA
Following a degree in engineering, Mark Oakley worked in several industries in the UK and completed 
a PhD while working for Dunlop Ltd. 

He subsequently joined Aston University where he taught, researched and published in the areas of 
innovation and design management. During this time he also co-founded a successful design business 
and was appointed Research Fellow at a UK government-sponsored project concerned with the 
teaching of design management.

Professor Oakley was also the Director of MBA and MSc programmes at Aston Business School for 
many years and was appointed Pro-Vice-Chancellor for Learning and Teaching. After this, he served 
a term as Executive Director of the Graduate Business School at the University of the West Indies in 
Trinidad.

Professor Oakley has been a regular member of numerous accreditation panels for more than 20 years 
and since 2010 has worked closely with AMBA’s accreditation team as an Academic Consultant. 

BOB O’CONNOR
Executive Director, QUT Graduate School of Business and QUT EX
Bob is Executive Director of the Queensland University of Technology (QUT) Graduate School 
of Business (GSB) and for QUTeX, a university wide, transdisciplinary Professional and Executive 
Education centre.

He has led the Graduate School of Business since 2011, building the capability and reputation of the 
School with innovative MBA, EMBA and executive education programmes. In 2017, the QUT EMBA 
was ranked #1 in the nation by the Australian Financial Review Boss magazine. Since 2014, GSB has 
coordinated the annual Global Business Challenge, an international postgraduate multidisciplinary 
competition seeking to address global wicked challenges with novel technologies and business 
models. 

Bob’s first career was in the IT sector, commencing as a software engineer and subsequently in 
marketing and management roles in multinational hardware and services companies. As General 
Manager Operations he led the dynamic growth of an innovative software company that listed on the 
Australian Stock Exchange in February 2000. 

Bob holds an undergraduate degree in applied science and postgraduate qualifications in 
information technology, business and law. Today his interests include leadership, coaching and 
graduate education, in addition to family, golf and travel.

DR OLIN O.OEDEKOVEN, PhD 
President and CEO, Peregrine Academic Services
Dr Oedekoven has more than 30 years of senior leadership, education, and academic experience 
through service in both the public and private sectors. His vision created Peregrine Academic 
Services when he and his colleagues realised that a serious gap existed between the requirements 
for direct assessment and the tools that were available at the time.

SPEAKER PROFILES
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LARRY O’REILLY
CEO, ARHT Media
Larry O’Reilly is a highly successful global business development executive who led the international 
sales team that transformed the IMAX brand from a museum theatre experience with 100 locations 
to a global commercial distribution channel for IMAX and Hollywood films with over 1,200 locations 
in more than 65 countries, generating more than US$1 Billion in box office sales annually.

His firm Duke International Entertainment provided global consulting services to the investment 
community and companies operating in VR, Cinema, Film Distribution and in theatre and online 
Gaming. As the new CEO of ARHT Media O’Reilly is poised to take ARHT into its next phase of 
business development and monetization of the company’s holographic telepresence technology.

ERIK POLANO
Product Consultant, Tableau Software 
Erik is a Product Consultant at Tableau. He has been interested for a long time in trying to use 
data analysis and statistics to understand how people actually behave and make decisions. After 
completing his postgraduate studies in applied econometrics at the Stockholm School of Economics, 
he has been working in the tech space where he now helps people see and understand their data 
using Tableau. When not at work, you can see him biking around London or running in Victoria Park 
(provided he is not at home trying to revive an old gadget at home by installing Linux on it).

CARLOS RAMOS
International Advisor for Latin America, AMBA
Carlos is one of the Association’s International Advisors and a member of the International 
Accreditation Advisory Board (IAAB) at AMBA. He joined AMBA in 1999 and his main responsibilities 
are related to the international accreditation and the development of the Association’s activities in 
Latin America and the Caribbean.

Before joining AMBA, Carlos held academic and administrative positions at Business Schools in 
France, Germany and Belgium and undertook several educational projects in the UK. In addition, he 
accomplished assignments related to postgraduate management education in Japan, Morocco and 
Argentina.  For many years, he took part in projects of the European Union for the development of 
business education in the Caribbean.

Carlos holds an MBA and a Masters in International Business (MIB) from Ecole Nationale des Ponts et 
Chaussées (Paris, France).  He also has an MSc in Management and pursued postgraduate studies in 
education with specialisation in postgraduate education.

SPEAKER PROFILES
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AMAR RAMUDHIN
Director of the Logistics Institute, University of Hull
Professor Amar Ramudhin is a supply chain and logistics expert with more than 25 years of 
experience as an educator, researcher, consultant and IT executive. 

He is currently the Director of The Logistics Institute at the University of Hull, where the focus is in 
developing methods, tools and skills to help supply chains better integrate and support its mission. 
He has worked on a wide variety of projects, from classical supply chain issues (supply chain design, 
operations planning, inventory management, transportation / distribution planning and execution), 
to trade facilitation issues such as the design of logistics gateways and hubs with integrated sea-air-
land connectivity. 

His interest in helping organisations to better align their processes lead to the development of a new 
Unified Business Modelling Notation that allows the composite modelling of an enterprise’s business 
processes. He has also been involved with academic curriculum development for enterprise planning 
solutions. In the past, he has held senior positions in the software industry and has served on the 
faculty of several Canadian universities.

IRENE ROSBERG
Director of the Executive MBA in Shipping and Logistics (The Blue MBA) 
Copenhagen Business School
Irene Rosberg holds the position of the Director of Executive MBA in Shipping and Logistics (The 
Blue MBA) at Copenhagen Business School (CBS), Europe’s leading institution of its kind and a 
member of top 1% Business Schools in the world.  

She is responsible for the design, development and co-ordination of The Blue MBA and has a 
fundamental role in building global relationships and networks within the maritime industry on behalf 
of CBS.

Irene also promotes research identifying challenges and future issues for the maritime industry as 
a whole. She is a member of many international boards and committees. Based on her extensive 
international network and experience, she has been entrusted with major roles in varied maritime-
related activities, and speaks at leading maritime events. In 2015 a survey ranked her among the top 
20 most influential women in the shipping industry in Denmark.

CAPTAIN HERBERT SOANES
Chief Commercial Officer, Misuga Holland
Herbert Soanes has more than 25 years of executive management experience in enterprise value 
creation in global shipping. His background integrates offshore / shipping / cruise finance, market 
intelligence, macro -economics, risk mitigation, corporate investments, management consulting and 
relationship building.

Herbert has three Masters degrees from Stanford University, University of Oregon and Maine 
Maritime Academy, US. His career at sea saw him captain some of the largest ships afloat including 
2 million barrel tank ships. And his industry presence stems from his various activities that have 
enabled him to interact extensively with industry leaders and senior management globally.

His current responsibility at Misuga Ship Management as Chief Commercial Officer is to lead and 
strategically direct growth of the partner base in Europe and the Americas. His mandate includes 
bringing a depth of understanding and an entrepreneurial flair to creatively address ship-owner 
challenges.

SPEAKER PROFILES
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SARA STRAFINO
Senior Market Development Manager, Graduate Management Admission 
Council® (GMAC®)
Sara Strafino is Senior Market Development Manager for the Graduate Management Admission 
Council (GMAC). Based in London, Sara enjoys helping institutions understand graduate 
management education trends and uses GMAC resources to achieve their student recruitment and 
admissions goals. She also engages with prospective candidates to raise awareness of the benefits of 
graduate management education and the GMAT exam. 

Previously, she gained extensive experience in the student recruitment and admissions cycle 
at London Business School and QS. She is also published author of The MBA Admissions 
Handbook (Trotman Publishing).

PROFESSOR LEILA TRIKI
Dean, Mediterranean School of Business
Leila was appointed Dean of the Mediterranean School of Business (MSB), a leading Business School 
in the MEA region, in July 2016. Leila joined MSB in 2008 as a faculty member where she was first in 
charge of programme accreditation.

Before joining MSB, Leila was a Sponsored Researcher at the London School of Economics and 
Political Science where she taught economics courses and widened her research expertise. Prior to 
that appointment, she worked as a Consultant for the World Bank Group, Washington DC, within the 
Financial Sector Group.

Leila serves on the MENA Advisory Council of AACSB, the International Advisory Board of Nova 
SBE in Lisbon, as well as the Governing Board of the British International School of Tunis. Since 2012 
she has participated in International Accreditation panels for AMBA at Business Schools in the MEA 
region.

Leila has a PhD and Masters in economic theory from Sorbonne University, France and Bachelor 
Degree in applied mathematics from Orsay, Paris Sud.

PROFESSOR PETER TUFANO
Peter Moores Dean, Saïd Business School, The University of Oxford
Peter is the Peter Moores Dean at Saïd Business School and a Professorial Fellow at Balliol College. 
His research focuses on financial innovation that improves the delivery of services to low income 
families.

Tufano founded a social enterprise for financial product development (http://buildcommonwealth.
org/). His work is credited with influencing three US policy initiatives, most recently the US American 
Savings Promotion Act.

As Dean of Saïd Business School, he has championed initiatives connecting the business school 
and the university, including the Oxford 1+1 MBA programme; the blended learning GOTO course 
(Global Opportunities and Threats: Oxford); and The Oxford Foundry – a university-wide hub for 
entrepreneurship.

Before joining Oxford, Tufano spent 33 years at Harvard University, most recently on the faculty of 
HBS, where he co-founded the Harvard University Innovation Lab (i-Lab).

SPEAKER PROFILES
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NICK VARNEY
VP Customer Value and Engagement, The Wall Street Journal (Dow Jones) 
Nick started his career at Deloitte’s UK consulting practice specialising in transformation and 
organisation design for media clients such as the BBC, South African Broadcasting Corporation, 
and Thomson Reuters. In 2011 he joined News UK where he led the customer technology portfolio 
managing subscription platforms for The Sun, The Times, and The Sunday Times. In 2014 he moved 
to sister company Dow Jones, where he has led customer transformation initiatives including the 
launch of a customer experience design function, the transformation of member engagement for 
The Wall Street Journal and most recently leading the customer value team – using data to improve 
revenues across Dow Jones.

PROFESSOR ZHONGMING WANG
International Advisor for China, AMBA, Global Entrepreneurship Centre, 
Zhejiang University
Professor Zhongming Wang has the Senior Professorship of Social Science at Zhejiang  
University, China. 

He received his Masters degree in applied psychology at Gothenburg university and a PhD degree 
in industrial psychology at Hangzhou University jointly with Gothenburg University. He is currently 
Director of Global Entrepreneurship Research Centre (GERC) and Centre for Human Resources 
and Strategic Development (HRSD) at Zhejiang University. He is Co-Director of the Miller Institute 
of Entrepreneurship and Innovation, President of Industrial Psychology Division of Chinese 
Psychological Society, President of Association of Professional Managers’ Development (Hangzhou) 
and President of Zhejiang Association of Behavioural Sciences. 

He jointly founded the Silk-Road Entrepreneurship Education Network and the International Institute 
of Family Business Studies. Professor Wang won the 2007 First Award of the Fudan Management 
Outstanding Contribution Prize in China and is a member of AMBA International Accreditation 
Advisory Board.

PROFESSOR JIANG WEI
Dean, School of Management, Zhejiang University
Jiang Wei is Professor of Innovation and Strategy, Zhejiang University; Cheungkong distinguished 
young professor, Ministry of Education, China; Dean of Zhejiang University’s School of Management; 
Executive Dean of the Institute of China’s Science, Technology, Education Policy, Zhejiang University; 
Co-Chair of the National Institute of Innovation Management, Zhejiang University. He also serves as 
a member of the Business Administration Discipline Committee and as a Degree Official of the State 
Council, China. He was the founding Chair of the Chinese Strategic Management Scholar Forum.

Professor Wei obtained a PhD degree at Zhejiang University. He visited Manchester University as a 
Research Fellow from 2001 to 2003 and was a Visiting Scholar at Harvard University from June 2008 to 
September 2008. His research interests include innovation management, strategic management and 
global innovation.

Professor Wei has published more than 400 papers in journals including Management and 
Organisation Review, Asian Pacific Journal of Management, Technological Analysis and Strategy 
Management, Journal of Product and Innovation Management and GUANLI SHIJIE. He has also 
published 14 books in Chinese and English.

Professor Wei has been actively involved in management consulting and has served as advisor and 
board member of leading companies including Haier Group, CIMC and Wanxiang Group.

SPEAKER PROFILES
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DAVIDS WOODS-HALE
Head of Communications, AMBA
David is Head of Communications at AMBA and is responsible for the management of its award-
winning magazine AMBITION, as well as devising and executing AMBA’s global public relations 
strategy and overseeing the research department.

Prior to joining AMBA in 2016, David held a variety of roles in journalism, publishing and marketing, 
having most recently been Creative Director of the marketing agency Humm Media.

David has written for publications including PRWeek, Employee Benefits, Money Marketing, 
HR Magazine, Independent Nurse, The Guardian, Corporate Adviser, Management Today, The 
Economist, The BookSeller and The Independent as well working on TV productions including Don’t 
Blame Facebook. In 2012, he was shortlisted for Business Journalist of the Year, was awarded Career 
Development Journalist of the Year and HR Journalist of the Year and was named as one of the 30 
journalists to watch under 30. He was also ranked the number one most influential social media 
commentator in the world on the topic of employment law.

In 2013, David was invited to launch and edit an international business journal for Duke University 
(US). He simultaneously moved into book publishing and became Editorial Director for the US and 
UK at LID Publishing. During this time, the company launched more than 20 top 20 best-selling 
business books. In 2015, David edited and published Not Knowing which was named management 
book of the year by The British Library and The Chartered Management Institute.

DR CRISTIANO ZAZZARA, PhD
Managing Director and Head of Relationship Management Risk Services, 
S&P Global Market Intelligence
Dr Cristiano Zazzara is Managing Director and Head of Risk Services Relationship Management at 
S&P Global Market Intelligence, focusing on key market stakeholders, including C-level executives 
and regulators. An expert in the financial risk management, Cristiano has more than 20 years of 
experience at banks, government agencies, service providers, universities and think tanks.

Dr Zazzara joined S&P Global Market Intelligence from MSCI Risk Metrics, where he was the Head 
of Market, Credit, Counterparty Risk and OTC Clearing Business for the EMEA Banking Sector and 
Global Head of Credit Advisory Business for buy-side and sell-side Institutions. 

Dr Zazzara received a Bachelor of Science in economics and business and a Master of Science in 
banking from Sapienza University in Rome, and a PhD in management (finance) from the Swiss 
Federal Institute of Technology in Lausanne (EPFL).

SPEAKER PROFILES
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THE WALL STREET JOURNAL
The Wall Street Journal is the world’s leading business news source bringing 
unparalleled markets coverage and industry scoops to the most ambitious, 
influential and affluent people in the world. Readers rely on The Wall Street 
Journal’s unrivalled coverage and global perspective to inform their key business 
decisions. www.wsj.com

GRADUATE MANAGEMENT ADMISSION COUNCIL® 

(GMAC®)
The Graduate Management Admission Council (GMAC) is a not-for-profit 
organisation of 220 leading graduate Business Schools from around the world 
actively committed to advancing the art and science of admissions. The Council 
provides the solutions necessary for Business Schools and candidates to discover 
and evaluate one another to ensure that talent never goes undiscovered. 

GMAC owns and administers the Graduate Management Admission Test® 

(GMAT®) exam, used by more than 6,500 graduate programmes worldwide, as 
well as the NMAT by GMAC™ exam, used for entrance into graduate management 
programmes in India.

GMAC’s suite of research, products, and services go beyond testing and admissions 
and are built on our decades of experience and the rich market intelligence that 
addresses the diverse needs of schools and students. Turn to GMAC to help you 
identify and select the right candidates for your programmes, sharpen your skills 
through professional development events, and inform your admissions, recruiting, 
and communication strategies and decisions. www.gmac.com

EDUCATIONAL TESTING SERVICE (ETS), GRE
ETS, advances quality and equity in education for people worldwide by creating 
assessments based on rigorous research. ETS serves individuals, educational 
institutions and government agencies by providing customised solutions for 
teacher certification, English language learning, and elementary, secondary and 
post-secondary education, as well as conducting education research, analysis and 
policy studies. Founded as a non-profit in 1947, ETS develops, administers and 
scores more than 50 million tests annually – including the GRE® and TOEFL® tests 
– in more than 180 countries, at over 9,000 locations worldwide. www.ets.org/gre

LIAISON INTERNATIONAL
Liaison International helps higher education institutions better identify, recruit, 
and enrol best-fit students. Schools rely on Liaison’s admissions management 
and marketing automation solutions to reach prospective students, streamline 
administrative tasks, and create exceptional experiences for applicants. With 
25 years of experience, it works with 5,000 programmes on 800 campuses and 
process more than 1 million applications annually. www.liaisonEDU.com
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PEREGRINE ACADEMIC SERVICES 
Peregrine Academic Services is the globally recognised leader in providing online 
assessment services, online educational services, and higher education support 
services to institutions of higher education and academic organisations.

Programmatic Assessment Services are available for business administration, 
accounting and finance, early childhood education, healthcare administration, 
general education, criminal justice, and public administration academic degree 
programmes. 

Academic officials benchmark student performance against specific aggregate 
pools, which determines the value-added by the institution based upon the 
student’s academic experience using an Inbound/Outbound Exam assessment 
construct (programmatic pre/post-test) to determine initial knowledge levels 
and assess retained student knowledge, thus enabling academic institutions to 
establish the extent to which assurance of learning goals are being achieved.

Peregrine’s Global Business Education assessment services are available in 
British English, Spanish, French, German, Mongolian, Russian, and Portuguese 
with regional and country-specific aggregate comparison pools. The services 
are customised to the academic programme and the services are designed to 
address institutional and programmatic accreditation requirements related to 
quality, accountability, and continuous improvement.

Peregrine’s Educational Services include Academic Levelling Courses, Bloomberg 
Businessweek B-School Connection, e-Programmes Education Service, Exploring 
Your Potential: Career Readiness Courses, Online Leadership Courses, and Write 
& Cite: An Academic Writing Readiness Course.

Peregrine’s Higher Education Support Services focus on leadership development 
programmes and academic consulting services that address the specific needs 
of higher education. It assists with strategic planning, staff/faculty development, 
accreditation document reviews, quality assurance requirements, academic 
research, and governance. Peregrine’s team includes academic professionals 
with decades of global education experience. They are ready to assist you with a 
variety of higher education needs.

Peregrine Academic Services solves accreditation challenges with customised 
academic solutions to improve the quality of higher education within the US and 
throughout the world. Peregrine is your thought-partner in higher education. 
www.peregrineacademics.com

KEYSTONE ACADEMIC SOLUTIONS
Keystone Academic Solutions is the leading expert in higher education web 
marketing, working with higher education institutions in more than 80 countries, 
including many AMBA-accredited schools. It matches Schools and programmes 
with the right prospective students and help Business Schools diversify their MBA 
student enrolments. 

Keystone Academic Solutions has more than 4.2 million student visitors each 
month. It generates this traffic and delivers it to Schools through its highly 
optimised websites in English and more than 40 other languages.

Keystone has a dedicated website for MBA programmes, www.mbastudies.com, 
which is available in 40+ languages. As a result, Business Schools receive the 
maximum exposure in the markets where Schools look for prospective students. 
www.mbastudies.com
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PLATINUM SPONSORS

VITALSOURCE TECHNOLOGIES 
As the world’s number one digital content platform, VitalSource® is a proven 
innovator and trusted partner for institutions and publishers globally. 

VitalSource improves the learning experience by making it easy to create and 
deliver effective and affordable content. Bookshelf® connects millions of students 
in 241 countries to interactive, immersive content from more than 1,000 global 
and local language publishers for study, in class or on the go.

Data-driven insights from their analytics tools give instructors the ability to easily 
understand student study habits and take action to support student success. 
Their powerful authoring tool, VitalSource Content Studio™, makes content 
creation simple. VitalSource’s comprehensive training and proven onboarding 
programmes make for a smooth, successful implementation.

Wherever your School is on its digital journey, VitalSource will partner with you to 
help you meet your institution’s goals. www.get.vitalsource.com

INFOR
Infor is an enterprise software provider, operating in more than 200 countries with 
more than 90,000 organisations. Their software is built and designed for industries, 
providing complete suites for businesses. Infor Education Alliance Program offers 
academic institutions access to this software and training programs to develop 
student industry skills and career placement opportunities. www.infor.com/eap

S&P GLOBAL MARKET INTELLIGENCE
At S&P Global Market Intelligence, they know that not all information is important 
– some of it is vital. Accurate, deep and insightful. S&P Global Market Intelligence 
integrate financial and industry data, research and news into tools that help track 
performance, generate alpha, identify investment ideas, understand competitive 
and industry dynamics, perform valuation and assess credit risk. Investment 
professionals, government agencies, corporations and universities globally can 
gain the intelligence essential to making business and financial decisions with 
conviction.

S&P Global Market Intelligence is a division of S&P Global (NYSE: SPGI), which 
provides essential intelligence for individuals, companies and governments to 
make decisions with confidence. For more information, visit www.spglobal.com/
marketintelligence.

EVENT SPONSORS
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STATISTA 
Statista is the largest and most extensive statistics platform of its kind in the 
world, with access to more than 1.5 million data sets (adding up to 500 extra every 
day) with revenue forecasts from 2015 to 2020 on over 400 industries. Also many 
thousands of downloadable reports, studies and dossiers.

Statista provides huge breadth coverage of data relating to most subject areas. 
Creating all this is a team of more than 140 statisticians, database experts, 
analysts and editors.

Statista provides students, faculty and researchers with an innovative, time-saving 
and intuitive tool for researching quantitative data and statistics aggregating from 
18,000 sources and on 75,000 different topics. www.statista.com

HARVARD BUSINESS PUBLISHING 
Academic institutions around the world use Harvard Business Publishing teaching 
materials to add a real-life perspective to their graduate, undergraduate, and 
executive courses. These course materials vividly capture the realities of business 
and encourage students to play an active role in learning.

HBP’s offerings include:

• More than 10,000 case studies from Harvard Business School and partner 
case collections

• Core curriculum readings that cover foundational concepts for students

• eLearning programmes, including online courses and simulations

• Articles from the Harvard Business Review and other top management journals

• More than 3,000 books and chapters from Harvard Business Review Press and 
partner presses

• Case method teaching seminars and resources

www.hbsp.harvard.edu

HENRY STEWART TALKS (HSTALKS)
Henry Stewart Talks (HSTalks) is a leading provider of specially commissioned 
online lectures, seminar-style talks, and case studies for medical schools, Business 
Schools, universities and commercial enterprises in more than 60 countries 
around the world, based in London, UK.

HSTalks publishes two highly regarded collections (The Biomedical & Life 
Sciences Collection and The Business & Management Collection). They are both 
available on annual subscription with licences granting unlimited access 24 hours 
a day every day of the year.

Editors and lecturers are leading world experts and practitioners, including Nobel 
Laureates drawn from academia, research institutes, commerce, industry, the 
professions and government. The collections are continuously expanded and 
updated and may be easily embedded in online learning environments such as 
Moodle and Blackboard. www.hstalks.com

EVENT SPONSORS
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STUDIOSITY
Studiosity was founded upon the belief that every student deserves individualised 
study support at the time it’s needed.

Studiosity has delivered more than 1.25 million online academic literacy sessions, 
and now leads the digital education revolution across APAC and the UK with its 
brilliant and innovative education partners.

Studiosity provides after-hours support for 350,000+ students at 20+ universities 
across a dozen countries, and demonstrably improves learning gain and student 
engagement.

Recent research examining the link between online, on-demand academic literacy 
support and self-efficacy concluded that:

‘Implications of the study include the evidence that YourTutor [Studiosity*] can 
be considered a valuable instructional aid for improving students’ academic 
confidence which, in turn, can contribute to improvements in student grades.’

Studiosity’s mission is to provide accessible and ethical academic literacy 
support at scale – and it achieves this by connecting students to experts through 
awesome technology. Visit www.studiosity.com for more.

*Studiosity formerly known as YourTutor.com

TABLEAU SOFTWARE 
Data is everywhere but it can be hard to make sense of it all. Tableau helps 
people transform data into actionable insights that make an impact.

Easily connect to data stored anywhere, in any format. Quickly perform ad hoc 
analyses that reveal hidden opportunities. Drag and drop to create interactive 
dashboards with advanced visual analytics. Then share across your organisation 
and empower teammates to explore their perspective on data. From global 
enterprises to early-stage start-ups and small businesses, people everywhere use 
Tableau’s analytics platform to see and understand their data.

In 2017, Forbes and Bloomberg Technology listed Tableau as number three in 
the list of technical skills with the biggest increase in demand in the workplace. 
Tableau is helping fuel the next generation of data workers with its Tableau 
Academic Programmes. Through this programme, students and instructors 
receive free access to Tableau Desktop to help them acquire this critical skillset. 
www.tableau.com

KIRA TALENT
Kira Talent is the world’s only holistic admissions solution designed for higher 
education. Founded in 2012, Kira transforms the admissions process by 
combining on-demand, timed video and timed written assessments with existing 
admissions requirements. Kira works with more than 300 programmes worldwide 
to build applicant-first assessments that identify and select their best-fit students. 
www.kiratalent.com
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MERGENT BY FTSE RUSSELL 
London Stock Exchange Group (LSEG) is one of the oldest Exchanges in the world 
and consists of a diverse group of businesses across financial services. 

Aside from the broad range of equity, bond and derivative markets, and an 
extensive post-trade services, LSEG also consists of a significant Information 
Services Division (ISD). ISD offers a wide range of data services suitable to 
academia, at both the undergraduate and postgraduate level. Examples include 
global indexes (FTSE Russell), reference data, real time pricing data and extensive 
historical data for research purposes.

In January 2017, the Group acquired Mergent, a leading provider of global business 
and financial information on public and private companies. Combining Mergent’s 
expertise with the current ISD services allows LSEG to create new global data and 
analytical solutions for aspirational academic clients. www.mergent.com 

SALESFORCE 
Salesforce is the world’s number one customer success platform. Its social and 
mobile cloud technologies – including flagship sales and CRM applications – help 
companies connect with customers, partners and employees in entirely new ways. 

The Trailhead for Students programme at Salesforce is dedicated to working 
with universities and workforce development programmes to provide pathways 
for students to skill up, earn resume-worthy credentials and connect with 
employers to land opportunities in the Salesforce ecosystem. It does this by 
bringing professional-level content into the classroom so that students can 
be prepared for jobs in the Salesforce Ecosystem. By 2022, IDC predicts that 
Salesforce’s ecosystem will have created $389bn in positive GDP impact and 
3.3m net-new jobs worldwide. Salesforce is the CRM platform for a large portion 
of the Fortune 500, and chances are, MBA graduates will be working for a 
company or customers who will be using Salesforce. 

Therefore, Salesforce is a critical skillset to the MBA graduate.  
www.trailhead-for-students.salesforce.com/

K2 PARTNERING SOLUTIONS
K2 Partnering Solutions is the leading global technology staffing firm, known for 
its consultative approach to business. 

Its unparalleled understanding of the technology landscape and industry verticals 
means it provides unique staffing solutions in the enterprise cloud and on 
premise, predictive analytics and big data, social and enterprise mobility, cyber 
security, artificial intelligence and robotics markets. It understands that identifying 
and hiring the best of today’s IT talent is much more than simply headhunting and 
recruiting, which is why, through K2 University, the company trains and develops 
talent with the most in-demand skills. https://k2partnering.com/
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AUSTRAL GROUP 
Austral Group is an educational services firm that organises international study 
tours and student consulting experiences throughout Latin America and the 
USA. These programmes offer hands-on, experiential educational opportunities, 
learning directly from the executives and leaders who are shaping the business 
environment across the Americas. With 13 years of experience in the industry, 
Austral Group has organised travel for more than 950 MBA, undergraduate and 
EMBA programmes worldwide and more than 30,000 students to Argentina, 
Brazil, Chile, Cuba, Panama, Ecuador, Colombia, Mexico, Peru, Uruguay and the 
USA. Its team of local, on-the-ground travel and education experts are available 
for any question or request 24/7. Over 80% of BusinessWeek’s top 20 MBA 
programmes have trusted Austral Group as their travel partner.
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Careers and Talent Forum
9 July 2018
London, UK

Latin America Conference  
for Deans and Directors 
3 – 5 September 2018

Buenos Aires, Argentina

Accreditation Forum
27 – 28 September 2018

Grenoble, France

Asia Pacific Conference  
for Deans and Directors
12 – 14 November 2018

Melbourne, Australia

AMBA Excellence Awards  
and Gala Dinner
1 February 2019 

London, UK

UPCOMING EVENTS

Business School  
Professionals Conference 

2 – 3 July 2018 
Amsterdam, The Netherlands

To find out about these events and many others that we organise visit: www.mbaworld.com/events.
Alternatively please contact: Leah Carter, Global Head of Events  

via l.carter@mbaworld.com, +44 (0)20 7246 2694.

Read an exclusive Global Conference special edition of Ambition at www.mbaworld.com/ambitionschools



GLOBAL CONFERENCE 2018 43



GLOBAL CONFERENCE 201844

25 Hosier Lane, London  
EC1A 9LQ, UK

T: +44 (0)207 246 2686 
E: info@mbaworld.com

www.mbaworld.com


